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Our industry 
knowledge and 

access expands across 
the full extent of the 

Animal Health
value chain

Supply Chain
Co-operatives
Distributors

Retailers
Wholesalers

Specialists 
& Influencers

*Veterinarians*

*Key Opinion Leaders *

* Vet Specialists*
*Breeders*

Government/ NGOs
Trade associations

Universities

End-Users
*Pet owners*

Livestock 
farmers/producers

Consumers

*Our Animal Health & Nutrition 
team works directly, and 
almost exclusively, with these 
audiences*
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Americas
▪ Brazil
▪ Canada
▪ Colombia*
▪ Mexico*
▪ USA

EMEA
▪ Belgium
▪ Czech Republic
▪ Denmark
▪ France
▪ Germany
▪ Ireland
▪ Italy
▪ Netherlands
▪ Poland
▪ Portugal
▪ South Africa
▪ Spain
▪ Sweden
▪ Turkey*
▪ United Kingdon

APAC
▪ Australia
▪ China*
▪ Japan*
▪ South Korea*
▪ Taiwan*

* supported by Vetspanel partners

30,000+ 
Vetspanel 
members

VETSPANEL: Kynetec’s own companion animal professional panels
We are able to cover all major markets worldwide: Veterinarians, Veterinary Nurses/Techs, 
Practice Mangers, Specialists, Key Opinion Leaders



Impact on veterinary business

Impact on pet owner behaviour

Introduction and methodology

How to get access to the full 
reports

Personal impact of crisis
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INTRODUCTION & 
METHODOLOGY
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From Covid-
19 to Cost of 
Living

2024 Introducing the Cost-of-Living 
tracker

• From 2020 to 2022 we tracked the impact of the Covid-19 
pandemic to give veterinarians a chance to tell us about their 
experiences and to provide our animal health clients with data to 
help ease the load. 

• 2022 brought new challenges for the veterinary industry with the 
impact of the pandemic sending us into the biggest Cost of Living 
crisis for decades.

• Our focus for 2022 and beyond will be the impact the Cost-of-
Living crisis continues to have.

• We measure the new pressures that veterinarians, clinics and pet 
owners are under. We look at how they are coping with these 
pressures and start to build a picture of how the veterinary 
industry should adapt.

• The base veterinarian Cost of Living tracker report is available free 
for all to read and use. The extended veterinarian, veterinary nurse/ 
tech & pet owner tracker reports can be purchased separately. To 
enquire or subscribe to the full reports please email Tanya at 
tanya.michelsen@kynetec 
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Provide a comprehensive view of how the veterinarian 
sector and industries (nutrition, pharmaceutical, 
services) are being impacted and why

Build a picture of how the impact is evolving and how 
the veterinary industry should therefore adapt

Measure the new pressures that veterinarians, clinics and pet 
owners are under during this time

3
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The surveys objectives are to:

How are 
veterinarians, 
clinics and pet 
owners across 
the world 
responding to 
this cost-of-living 
crisis? How 
should the 
veterinary 
industry adapt to 
the cost-of-living 
pressures?  
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Overview: Cost of Living Tracker
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6
Countries

Additional markets 
available on request

400-500
Pet owners
Per country

100 - 150
Small animal 

veterinarians AND 
Veterinary Nurses/Techs

Per country

The cost-of-living tracker: How are veterinarians, clinics and pet owners across the world responding to this cost-of-living 
crisis? How should the veterinary industry adapt to the cost-of-living pressures?
Data collected for 3 waves since 2022. 

Syndicated assessment of the impact on the 
veterinary industry of the cost-of-living crisis
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METHODOLOGY: SAMPLE DETAIL BY COUNTRY, SINCE WAVE 1 
Syndicated assessment of the impact on the veterinary industry of the cost-of-living crisis among pet owners, veterinarians and 
veterinary nurses/techs. 
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WAVE 1: Nov – Dec 2022 WAVE 2: May – June 2023 WAVE 3: March 2024 WAVE 4: October 2024

Sample size Veterinarians Pet owners Veterinarians Pet owners Veterinarians Pet owners Veterinarians Vet nurses/techs Pet owners

UK 100 400 115 409 100 400 99 100 400

France 100 400 100 416 100 431 100 99 425

Germany 100 400 101 404 100 413 98 - 399

Italy 101 400 100 433 101 438 102 - 416

Spain 100 400 100 411 100 404 100 - 402

USA 151 400 156 404 154 427 150 99 401

A 15–20-minute online survey using our proprietary Veterinary panel, 
Vetspanel, and our trusted partners for pet owner sample. 

This is the FREE core report, which includes top level insights across veterinarians from the UK, France, Spain and US. 
All other countries and audience insights are accessible through our Full Report (subscribe here).
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THE FULL REPORTS 
EXPLORE…

1. The Pet Owner 
perspective: Impact on 
Pet Parent choices

2. The Clinic Perspective:
• Veterinarian Perspective
• The Vet Nurse/Tech Perspective

Cost of Living crisis: 

This is the FREE core report, which includes top 
level insights across veterinarians from the UK, 
France, Spain and US. All other countries and 
audience insights are accessible through our 

Full Report (subscription only).
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Pet PARENTS demographics - In which country do you currently live? Which of the following pets do you own? N=400 per market

PET PARENTS DEMOGRAPHICS: WAVE 4

49%51%

51%49%

47%53%

51%49%50%50%

n=400

n=425

n=399

n=416

n=402
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PET PARENT INSIGHTS AVAILABLE THROUGH THE FULL REPORT



KEY FINDINGS: 
WAVE 4
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There is some improvement in financial performance. Revenue 
from products sold in practice continues to suffer, with no perceived 
changes since last wave. Revenue from pet nutrition is the area 
showing the greatest decrease overall in most markets.

…But many veterinary professionals continue to struggle. In UK 
and US, a greater proportion of veterinarians report they are doing 
worse financially versus doing better, with vet nurses/techs 
struggling most. Although the use of cost saving measures falls 
slightly in the UK, an increasing number of UK veterinarians are 
resorting to dipping into their savings as worry levels increase.

The rising cost of living continues to impact veterinary 
professionals. Veterinary professionals remain worried at keeping up 
with the cost of living, with worry levels particularly rising in UK and FR.
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PERSONAL IMPACT SUMMARY



The cost of living continues to impact product-based revenue. 
There is some improvement in financial performance. Financial 
performance continues to recover for Spanish veterinarians as 
worry levels fall slightly, but they remain most worried overall.

The continued relevance of cost-saving alternatives is evident in 
changes to clinical treatments, recommendations and routines. 
Among veterinarians in the UK, France and US, there is an increase in 
offering cheaper medication alternatives. Offering cheaper nutrition 
alternatives also continues to show an increase as a cost saving 
measure in France and the UK. Vaccination volume is decreasing in 
UK, in particular.

Veterinarians are feeling the pressure in their professional lives. While 
job satisfaction remains stable overall, over half of veterinarians in the UK 
and US report that they are stressed in their jobs, with 3 in 5 practices 
currently understaffed and staff availability heavily impacted in these 
markets.
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VETERINARY BUSINESS IMPACT 
SUMMARY



When clients struggle to pay, veterinarians veer towards cheaper 
treatment options or payment plans. In France and Spain, finance / 
payment plans are the most used strategy to support clients unable to 
pay for treatment, and half of French vets even resort to providing 
“used” medications at no cost.

Pet owners also proactively seek cheaper treatment options. In 
UK and US, where ~3 in 4 vets are noticing pet owners requesting 
cheaper treatment options, more affordable treatment / surgery 
alternatives are the top solutions offered by veterinarians.

Changes to veterinary care and pet food purchases are being made 
by at least 1 in 3 pet owners in response to financial concerns, with 
pet food purchases bearing the brunt…62% of veterinarians notice 
clients buying pet food online rather than in clinic as a cost-saving 
measure, and increasingly more pet owners in France are switching to 
lower cost pet food brands.
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PET OWNER IMPACT SUMMARY

This is the FREE core 
report, which includes top 

level insights across 
veterinarians from the UK, 
France, Spain and US. All 

other countries and 
audience insights (Incl. full 
pet owner perspective) are 

accessible through our 
Full Report (subscription 

only)



THE 
VETERINARIAN 
PERSPECTIVE
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PART 1: 
VETERINARY 
SENTIMENT
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CORE VS FULL REPORT ACCESS
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• Level of financial worry across markets*

• Financial outlook across markets*

• Comparison of concern level between 
veterinary nurses and veterinarians (UK, FR)

• Comparison of financial performance 
between veterinary nurses and veterinarians 
(UK, FR)

• NET financial performance across markets*

*Markets included: UK, FR, DE, IT, ES

THIS IS THE CORE REPORT FULL REPORT (SUBSCRIPTION ONLY)
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Level of worry
% of veterinarians, by country

7% 6% 1% 7%

37%
32%

22%

41%

44%
48%

52%

35%

12% 14%
25%

17%

United Kingdom France Spain USA

I am very worried, and
struggling to keep up

I am a little concerned, but
think am just about managing

I am conscious of the situation,
but not yet struggling

I am not that worried and have
no financial concerns because
of increases in the cost of living

B2b change vs. wave 3
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Q5. Thinking about your own personal circumstance, how much of a worry is keeping up with increases in the cost of living tha t we are all experiencing at the moment? UK (99), 
France (100), Spain (100), USA (150)

VETERINARIANS REMAIN WORRIED AT KEEPING UP WITH THE 
COST OF LIVING

n=99 n=100 n=100 n=150

11% 8% -7% 6%↑

Significance testing
↑ ↓ denotes significant at 95% against wave 3
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WORRY HAS RISEN SIGNIFICANTLY 
IN THE UK AND FRANCE

21

41%

56%

46%

62%

73%

84%

77%

33%
36%

Wave 1 (Dec '22) Wave 2 (June '23) Wave 3 (Mar '24) Wave 4 (Oct '24)

UK France Spain Germany
Q5. Thinking about your own personal circumstance, how much of a worry is keeping up with increases in the cost of 
living that we are all experiencing at the moment? UK (100), France (100), Spain (100), USA (150)

Level of worry (very worried + a little concerned NET)
% of veterinarians, by country

Significance testing
↑ ↓ denotes significant at 95% vs WAVE 1

TRENDED 
DATA FOR 

ALL 
COUNTRIES 
INCLUDED 

IN THE FULL 
REPORT
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HOWEVER, LITTLE CHANGE IN FINANCIAL PERFORMANCE FOR 
FR & US, BUT MORE VETS DOING WORSE IN UK VS LAST WAVE

↑

2% 3%
10% 9%

25% 21%

25% 27%

25%
46%

41%
24%

43%

26%
21%

35%

5% 4% 3% 5%

United Kingdom France Spain USA

I’m doing much worse 
financially this year

I’m doing slightly worse 
financially this year

I’m the same as last year

I’m doing slightly better 
financially this year

I’m doing much better 
financially this year

Q1. The current financial climate has affected different people in different ways.  Compared to last year, would you say….
UK (99), France (100), Spain (100), USA (150)

n=99 n=100 n=100 n=150

Personal financial 
performance
% of veterinarians, by country

5% 0% -4% 1%

Significance testing
↑ ↓ denotes significant at 95% against wave 3

B2b change vs. wave 3
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SOME MORE GOOD NEWS… SPAIN IS DOING BETTER OVERALL, 
JUST ABOUT

23

-12%

-34%

-13%

-21%-19% -18%

-7% -6%

-24%

-12%

-3%

11%

4%
8%

-8%
-4%

-45%

-35%

-25%

-15%

-5%

5%

15%

Net financial performance
% doing better - % doing worse

Spain

WAVE 1 (Dec’22) WAVE 2 (June’23) WAVE 3 (Feb’24) WAVE 4 (Oct’24)

TRENDED 
DATA FOR 

ALL 
COUNTRIES 
INCLUDED 

IN THE FULL 
REPORT

Q1. The current financial climate has affected different people in different ways.  Compared to last year, would you say…
Spain (100)
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2%

98%

24

Gender Age

Average: 45

6%

41%

43%

10%

25-34

35-44

45-54

55+

2%

6%

31%

47%

14%

Less than 3 years

3 to 10 years

11 to 20 years

21 to 30 years

30 years or more

38%

56%

6%
Independent/

Private 
Practice

Corporate 
Practice

Practice TypeYears of experience

VETERINARY NURSE PROFILE

Other 2,000+ 
veterinary 
nurses, practice 
managers and 
technicians in 
our UK panel
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-21%

-6% -4%

-48%
-42%

-32%

-55%

-45%

-35%

-25%

-15%

-5%

5%

15%

Net financial performance
% doing better - % doing worse

Veterinarians

Vet Nurses/Techs

VET NURSES ARE WORSE OFF FINANCIALLY

25

Q1. The current financial climate has affected different people in different ways.  Compared to last year, would you say…
Veterinarians and Veterinary Nurses/Techs: UK (100), France (100), USA (100)



© Kynetec December 2024 | Cost of Living Tracker Wave 4

61%

28%

12%

29%

15%

57%

31%

21%

31%

24%

63%

36%

17%

38%

19%

62%

28%

19%

20%

10%

51%

19%

11%

19%

18%

60%

15%

9%

18%

15%

64%

24%

9%

30%

20%

45%

11%

11%

17%

17%

41%

24%

3%

13%

6%

44%

22%

8%

21%

10%

50%

19%

3%

20%

9%

33%

21%

5%

17%

9%

VETERINARIANS CONTINUE COST SAVINGS TO PERSONAL 
EXPENDITURE, BUT LESS SO IN FRANCE AND SPAIN

26

71%

33%

31%

32%

19%

70%

37%

30%

30%

17%

72%

39%

29%

35%

15%

62%

41%

24%

33%

12%

Made cost savings to your personal
expenditure

Dipped into savings just to get by

Considered leveraging your income by
switching to locum work

Asked for a salary increase

Started working longer hours

Measures taken to combat financial concerns
(% rating in 1st – 3rd place)

Significance testing
↑ ↓ denotes significant at 95% against wave 3

Lightest bar = Nov-22
Mid bar = Jun-23
Dark bar = Mar-24
Darkest bar = Oct-24

↑ ↑

↑

↑ ↑

↑

FULL LIST 
OF 

MEASURES 
TAKEN 

INCLUDED 
IN THE FULL 

REPORT

Q7. Which of the following things have you implemented over the past year or so due to financial worries?

W3: UK (99), France (100), Spain (100), USA (150)
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MORE UK VETS ARE USING THEIR SAVINGS JUST TO GET BY

27

23%

24%

33%

41%

62%

Increased the number of shifts you do

Considered leveraging your income by switching
to locum work

Asked for a salary increase

Dipped into savings just to get by

Made cost savings to your personal expenditure
(e.g. switched to buying cheaper groceries/

shopping in discount stores)
Wave 4 (Oct '24)

Wave 3 (Mar '24)

Wave 2 (June '23)

Wave 1 (Dec '22)

Changes made to personal expenditure
All UK veterinarians

Significance testing
↑ ↓ denotes significant at 95% vs 
WAVE 1

Q7. Which of the following things have you implemented over the past year or so due to financial worries? (Select all that apply) n=100 UK 



PART 2: 
PROFESSIONAL 

IMPACT
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CORE VS FULL REPORT ACCESS

29

• Job satisfaction and stress levels across markets* 
and among vet nurses (UK, FR)

• Measures taken by veterinarians across markets* 
and among vet nurses (UK, FR) to combat financial 
concerns

• Impact on veterinary career aspirations across 
markets*

• Challenges facing vet practices across markets,* 
including breakdown of staffing levels

• Veterinary satisfaction with key areas across 
markets* and among vet nurses (UK, FR), e.g. 
supplier support, employer support, working 
environment, etc

*Markets included: UK, FR, DE, IT, ES

THIS IS THE CORE REPORT FULL REPORT (SUBSCRIPTION ONLY)
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JOB SATISFACTION IS STABLE; OVER HALF ARE SATISFIED 
WITH THEIR JOBS

30
30

71%

54%

50%

79%

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

2020 2021 2022 2023 Feb-24 Oct-24

Job satisfaction over time, top 2 box (quite/very satisfied) (%)
% among veterinarians, by market

United Kingdom

France

Spain

USA

Significance testing
↑ ↓ denotes significant at 95% against wave 3

Q2. How satisfied are you with your job compared to this time last year? by Country - In which country do you currently work as a veterinary professional? 
UK (100), France (100), Germany (101), Italy (100), Spain (100), USA (154)
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IN LINE WITH LOWER SATISFACTION, VETS IN SPAIN ARE THE 
MOST STRESSED 

31
31

56%

43%

66%

55%

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

2020 2021 2022 2023 Feb-24 Oct-24

Stress levels over time, top 2 box (quite/very stressed)
% among veterinarians, by market

United Kingdom

France

Spain

USA

Significance testing
↑ ↓ denotes significant at 95% against wave 3

Q3. How stressed are you compared with this time last year? by Country - In which country do you currently work as a veterinary professional? 
UK (100), France (100), Spain (100), USA (154)
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3 IN 5 UK PRACTICES ARE UNDERSTAFFED

32

Yes No Yes No Yes No Yes No

Is your practice currently understaffed? Yes/No
% among veterinarians by market

63% 36% 41% 59%

Q21. Is your practice currently understaffed? by Where do you work?
Veterinarians: UK (100), France (100), USA (150), Spain (100) 



VETERINARY 
BUSINESS 

IMPACT
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CORE VS FULL REPORT ACCESS

34

• Impact on different business areas across 
markets,* including cost of products / 
services bought from suppliers and change 
in frequency of recommendations / 
prescriptions

• Impact on supplier relationships, including 
veterinary needs and consideration of 
switching or sticking with suppliers / 
manufacturers

*Markets included: UK, FR, DE, IT, ES

THIS IS THE CORE REPORT FULL REPORT (SUBSCRIPTION ONLY)
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% stating business aspect increased 
minus % saying business aspect 

decreased

Revenue made through services / 
consultations

Revenue made through products 
sold at practice

Revenue made through pet 
nutrition products sold at practice

Number of new client registrations

Number of in person appointments 
offered to clients

Number of clients visiting the 
practice

Number of remote / telemedicine 
appointments offered to clients

Number of routine checkups booked

Staff availability

9% 10% 32% 27%

-26% -14% -22% -21%

-48%  -42% -33% -41%

11% 21% 31% 25%

18% 12% 13% 33%

5% 8% 29% 9%

-9% -6% ↓ 11% 2% ↑

-21% -1% 8% -5%

-44% -15% -10% -51%  ↓

PRODUCT BASED REVENUE AND STAFF AVAILABILITY CONTINUE TO 
SUFFER, IN MOST COUNTRIES, THERE IS NO CHANGE IN PERCEIVED 
CHANGES IN PRODUCT-BASED REVENUE SINCE LAST WAVE

35

Net increase/decrease on different business areas by country

Significance testing
↑ ↓ denotes significant at 95% against wave 3

Shading denotes relative differences across market 
and business area (visually ranked from high to low)

Q11. Compared to this time last year, what impact has the current financial situation had on the following business aspects of your practice? 

UK (99), France (100), Spain (100), USA (150)
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Vets in the UK, France and US are 
offering cheaper medication 
alternatives

W1 W2 W3 W4

UK 57% 63% 64% 56%

France 27% 17% 46% 50%

USA 42% 46% 46% 48%

Vaccination volume is 
decreasing in the UK and France

W1 W2 W3 W4

UK -4% -4% -22% -10%

France 1% 18% -8% 0%

In the UK & France offering 
cheaper nutrition alternatives is 
growing as a cost saving 
measure 

W1 W2 W3 W4

UK 24% 63% 64% 56%

France 20% 17% 46% 50%

Demand for pet insurance is 
growing in France, Spain and the 
US

W1 W2 W3 W4

France 20% 20% 33% 24%

Spain 19% 23% 33% 38%

USA 27% 27% 38% 25%
Q11. Compared to this time last year, what impact has the current financial situation had on the following business aspects o f your practice? 
UK (99), France (100), Spain (100), USA (150)



IMPACT ON PET 
OWNER 

BEHAVIOUR
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CORE VS FULL REPORT ACCESS

38

• Pet owner cost-saving measures noticed by 
veterinarians, including: delay / cessation of 
treatment; pet food changes; veterinary clinic 
alternatives

• Conditions prompting delay / cessation of 
treatments in dogs and cats across markets*

• Pet owner compliance with therapeutic 
diets across markets*

• Impact on pet food recommendations 
(therapeutic and wellness) across markets*

*Markets included: UK, FR, DE, IT, ES

THIS IS THE CORE REPORT FULL REPORT (SUBSCRIPTION ONLY)
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Q19. What do you do when a client says they can't afford to pay their veterinary bills?
UK (99), France (100), Spain (100), USA (150) Significance testing

↑ ↓ denotes significant at 95% against wave 3

Offer cheaper surgical option for high cost 
treatment

Give them a prescription to be sourced 
online

Refer them to a charity practice

Offer the best alternative cheaper 
treatment

Recommend they source prescription 
elsewhere

Talk about euthanasia options

Offer a finance/payment plan

Recommending clients over the counter 
medications instead

Give them a discount

Offer them free bills or treatments

Provide “used” medication, at no cost

VETS OFFER CHEAPER TREATMENTS AND PAYMENT PLANS, WITH 
MANY FRENCH VETS PROVIDING “USED” MEDICATION FOR CLIENTS 
UNABLE TO PAY

What do you do when a client can’t pay their bills? (% vets)

43%

9%

33%

60%

25%

6%

81%

19%

20%

9%

49%

18%

16%

10%

55%

31%

2%

56%

10%

16%

14%

26%

61%

61%

31%

80%

55%

33%

29%

37%

12%

5%

26%

74%

71%

63%

60%

48%

42%

38%

20%

14%

7%

4%
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5 6 7 8 
1 2 3 4 Asking for 

alternative, 
cheaper treatment 
options

62%

Buying pet food 
online rather than 
from your clinic

62%

Looking at the 
internet for 
treatment before 
visiting a vet

61%

Buying medications 
online instead of 
from your clinic

59%

Reducing vet visit 
frequency

59%

Switching to 
lower cost pet 
food brands

57%

Spacing out 
application of flea 
and tick controls 
(spot on, pills, etc)

46%

Delaying treatment 
for chronic 
conditions

45%

Which of the following cost saving measures have 
you noticed your clients doing?

Q16. Now thinking about your clients and the current financial climate, which of the following cost saving measures have you noticed your clients doing?
WAVE 4, EU, VETERINARIAN
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VETERINARIANS IN UK AND US NOTICED THAT CLIENTS ARE 
LOOKING FOR CHEAPER OPTIONS, SUCH AS ONLINE MEDICATIONS, 
WHILE FREQUENCY OF VISITS CONTINUES TO DECLINE 

41

68%
81% 76% 75%

58% 51% 58% 54%
64%

52%
60%

49%
63%

80% 78% 71%

Reducing vet visit frequency Buying medications online
instead of from your clinic

Asking for alternative cheaper
treatment options

Looking at the internet for
treatment before visiting a vet

UK France Spain USA

41

Cost saving measures: Veterinary clinic alternatives
(% vets noticing ANY of their clients…)

-2% +10% +7% -7% -3% +2% -2% -2% +8% +1% +2% -1% 0% -2% -3% -6%

Significance testing
↑ ↓ denotes significant at 95% against wave 3

Q16. Now thinking about your clients and the current financial climate, which of the following cost saving measures have you noticed your clients doing?
W4 UK (99), France (100), Spain (100), USA (150)

NB: percentages refer to the % 
of vets who have noticed this 

behaviour in ANY of their 
clients, not the % of clients 
undertaking the behaviour
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+10% -5% +2% -5% -7% +2% -7% 0% +1% +7% +2% +5% -6% +10% +1% -4%

VETERINARIANS CONTINUE TO NOTICE DELAYS AND CESSATIONS 
IN TREATMENTS, ESPECIALLY FOR CHRONIC CONDITIONS, WITH 
STABILITY IN THE LAST TWO WAVES
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NB: percentages refer to the % 
of vets who have noticed this 

behaviour in ANY of their 
clients, not the % of clients 
undertaking the behaviour

Cost saving measures: Delaying treatments
(% vets noticing ANY of their clients…)

Cost saving measures: Stopping treatments
(% vets noticing ANY of their clients…)

Q16. Now thinking about your clients and the current financial climate, which of the following cost saving measures have you noticed your clients doing? W4 
UK (99), France (100), Spain (100), USA (150)

+2% +10% -6% -1% +7% -2% -2% -3%

Significance testing
↑ ↓ denotes significant at 95% against wave 3

0% 0% -3% -3% -3% +9% +2% 0%

↑

70%
54% 48%

27%36% 33%
57%

26%
48%

25%
47%

23%

58% 56%
37% 30%

Delaying treatment for chronic
conditions

Delaying treatment for acute
conditions

Spacing out application of flea
and tick controls

Spacing out current treatment for
a medical condition

UK France Spain USA

31% 23%

67%
51%

37% 30%
54%

29%
11% 18%

43%
28%37%

16%

70%
52%

Cut out current treatment for
chronic medical condition

altogether

Cut out health maintenance diet Have not followed / refused / not
accepted your

advice/recommendation

Cut out application of flea and tick
controls (spot on, pills, etc)
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OVER HALF OF VETERINARIANS SEE PET OWNERS BUYING 
CHEAPER FOOD, UNCHANGED SINCE LAST WAVE, WITH FEW 
REDUCING TREAT PURCHASES OR OPTING FOR HOMEMADE FOOD
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58% 64%

4%

71% 73%

16%

66% 63%

28%

61% 68%

5%

Switching to lower cost pet food brands Buying pet food online rather from your clinic Cutting out purchase of treats

UK France Spain USA

10% 17%
2%

14%
24%

1%
16%

29%

1%5%
27%

5%

Buying pet food in bulk Feeding pet homemade food/leftovers Relying on pet food banks

Cost saving measures: Pet food
(% vets noticing ANY of their clients…)

NB: percentages refer to the % of vets 
who have noticed this behaviour in ANY 

of their clients, not the % of clients 
undertaking the behaviour

+1% +4% +9% +8% +5% +6% -5% -1% -3% +1% +7% +2%

0% +6% -1% 0% +7% +4% +3% +7% -3% -1% -3% 0%

Significance testing
↑ ↓ denotes significant at 95% against wave 3

Q16. Now thinking about your clients and the current financial climate, which of the following cost saving measures have you noticed your clients doing? W4 
UK (99), France (100), Spain (100), USA (150)

↑
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UK VETS REPORT THE HIGHEST EUTHANASIA RATES DUE TO COST 
PRESSURES, NOW JOINED BY MORE VETS IN FRANCE, WHILE 
CANCELLATION OF PET INSURANCE  IS INCREASING IN THE UK
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Cost saving measures: Insurance
(% vets noticing ANY of their clients…)

Cost saving measures: Giving up/euthanising pet
(% vets noticing ANY of their clients…)

NB: percentages refer to the % 
of vets who have noticed this 

behaviour in ANY of their 
clients, not the % of clients 
undertaking the behaviour

+10% +19% +9% -1% +2% -1% +4% -4% +1% +5% +2% -1%

+12% +2% +9% -3% +1% +3% +3% -1%

Significance testing
↑ ↓ denotes significant at 95% against wave 3

↑

Q16. Now thinking about your clients and the current financial climate, which of the following cost saving measures have you noticed your clients doing? W4 
UK (99), France (100), Spain (100), USA (150)

↑

↑

68%

31%
10%

38%
15% 6%

30%
14% 8%

50%
25%

5%

Asked to have a sick pet euthanised for
financial reasons

Given away a pet as could no longer afford it Asked to have a healthy pet euthanised for
financial reasons

UK France Spain USA

32%

71%

28%
15%

40%
15%

29%
15%

Taken out pet insurance/ veterinary pet plans to
help manage pet care costs

Cancelled pet insurance
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WWW.KYNETEC.COM

COST OF LIVING 
CRISIS: PET 
PARENT 
PERSPECTIVE

This is the FREE core report, which includes top level insights across veterinarians from the UK, France, Spain and 
US. All other countries and audience insights, including pet parents, are accessible through our Full Report 

(subscription only access).
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CORE VS FULL REPORT ACCESS
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• Worry level, financial performance, and top 
concerns among pet owners

• Cost-saving measure implemented, including 
impact on pet care behaviours

• Rates of delay / cessation for vet visits
• Preventative measures currently taken to 

maintain pet health, worry over affordability of 
preventative measures

• Level of concern over ability to pay vet bills
• Change in types of pet foods fed and purchase 

channels (usage/change)
• Rates of pet food brand switching and reasons 

given
• Purchase channels for pet medications / 

treatments (usage/change)
Markets included: UK, FR, DE, IT, ES

THIS IS THE CORE REPORT FULL REPORT (SUBSCRIPTION ONLY)



© Kynetec December 2024 | Cost of Living Tracker Wave 4

69%
of EU pet owners are 
concerned about the 

increasing cost of living
 

23% are struggling to keep up, 
while 46% are concerned, but 

currently managing the situation

Q13. Thinking about your own personal circumstances, how worried are you about 
increases in the cost of living that we are all experiencing now? n=2443

This is the FREE core report, which includes top level insights across veterinarians from the UK, France, Spain and 
US. All other countries and audience insights are accessible through our Full Report (subscription only).
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RANKING CONCERNS

Food expenses

Fuel/ energy expenses

Impact on standard of living, 
family/  work life balance

Mortgage/ rent

Impact on my health/ 
wellbeing

Job security

Impact on pension value/ 
scheme

Pet care

Childcare

Travel/ commuting expenses

Credit card/ loan repayment

Entertainment costs

Holiday costs

Q. Regarding increases in the cost of living, please 
rank each of the following expenses according to 
what worries you the most

This is the FREE core report, which includes 
top level insights across veterinarians from the 

UK, France, Spain and US. All other countries 
and audience insights are accessible through 

our Full Report (subscription only).
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COST SAVING MEASURES: WHAT MEASURES ARE PET 
OWNERS ADOPTING TO SAVE ON PET CARE COSTS?
We asked pet owners to pick from a list of 22 cost saving measures. 
These can be grouped as follows.

PET FOOD VET RELATED INSURANCE 
RELATED

OTHER (GROOMING 
ETC.)

• Buying pet food in 
bulk

• Feeding my pet a 
cheaper pet food 
brand

• Cutting out 
purchase of treats

• Buying pet food 
online rather than in 
shops

• Feeding my pet 
homemade 
food/leftovers

• Switched to 
homemade food

• Looking at the 
internet for 
treatment before 
visiting a vet

• Reducing my visits 
to the vet

• Asking vet for 
alternative cheaper 
treatment options

• Spacing out 
application of flea 
and tick controls 
(spot on, pills, etc)

• Buying medication 
online instead of at 
my veterinary 
practice

• Taken out pet 
insurance/ 
veterinary pet plans 
to help manage pet 
care costs

• Stopped pet 
grooming, now 
doing it myself

• Started relying more 
on promotions and 
discounts

This is the FREE core report, which includes top level insights across 
veterinarians from the UK, France, Spain and US. All other countries and 

audience insights are accessible through our Full Report (subscription only).
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This is the FREE core report, which includes top level insights across veterinarians from the UK, France, Spain and US. All 
other countries and audience insights are accessible through our Full Report (subscription only).

VET RELATED AND PET FOOD CHANGES ARE MADE BY AT LEAST 1 
IN 3 PET OWNERS 

50 Q22. Which of the following have you implemented over the past year due to financial worries?

% who have made any changes to…

Pet food 47% 55% 49% 53% 46%

Vet related 33% 34% 37% 33% 29%

Insurance related 13% 10% 12% 7% 9%

Other (grooming, 
walkers)

16% 12% 14% 12% 12%

n=400 n=425 n=399 n=416 n=402

Significance testing
↑ ↓ denotes significant change at 
95% against wave 3
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SUBSCRIBE TO THE FULL COST OF LIVING TRACKER TO ACCESS RESULTS FOR OTHER 
MARKETS, FOR PET OWNERS, VETERINARIANS AND VETERINARY NURSES/TECHS 
(each audience report/country purchased separately)

Download the Wave 4 brochure 
here: DOWNLOAD NOW

Please contact Tanya to discuss: 
Tanya.Michelsen@kynetec.com 
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The cost-of-living tracker: How are 
veterinarians, clinics and pet 
owners across the world 
responding to this cost-of-living 
crisis? How should the veterinary 
industry adapt to the cost-of-living 
pressures?
Data collected for 4 waves since 2022. 

https://www.kynetec.com/hubfs/reports/CM%20Research/Cost-of-Living-Tracker-Wave-4.pdf
mailto:Tanya.Michelsen@kynetec.com
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Thank you, please contact me with any 
comments or questions
Tanya Michelsen
Senior Research Director
tanya.michelsen@kynetec.com 

mailto:tanya.michelsen@kynetec.com
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